ONE-WAY DESIGN

Authored by
mohammad looti

October 30, 2025

RECOMMENDED CITATION

mohammad looti (2025). ONE-WAY DESIGN. PSYCHOLOGICAL SCALES. Retrieved from
https://scales.arabpsychology.com/?p=64255

PSYCHOLOGICAL SCALES scales.arabpsychology.com



https://scales.arabpsychology.com/?p=64255
https://scales.arabpsychology.com/?p=64255
https://scales.arabpsychology.com
https://scales.arabpsychology.com

ONE-WAY DESIGN

ONE-WAY DESIGN

Primary Disciplinary Field(s): Experimental Psychology, Inferential Statistics, Research

Methodology

1. Core Definition and Nomenclature

The One-Way Design refers to a fundamental experimental structure characterized by the

manipulation of a single independent variable, or factor, to observe its effect on a dependent
variable. In this model, the experimental sets or groups being compared vary exclusively along this
sole dimension. Despite the simplicity suggested by its name, this design is foundational to causal
inference, allowing researchers to isolate the influence of one specific intervention or characteristic
while controlling for extraneous factors.

This experimental model is frequently referred to using several equivalent terminologies, most
commonly as the sole-factor design or the single-factor design. The critical operational
characteristic is that the factor, although singular, must possess at least two distinct conditions or
levels. These levels represent the different treatments, manipulations, or categories under
investigation. For instance, a researcher studying the effect of sleep deprivation on task
performance might utilize a One-Way Design where the single factor is 'Hours of Sleep,' with levels
set at 8 hours (control), 4 hours (moderate deprivation), and 0 hours (severe deprivation).

The core purpose of the One-Way Design is to determine whether there is a statistically significant
difference in the mean scores of the dependent variable across the various levels of the
independent factor. It focuses on the main effect of that single variable, providing a clear test of
whether group membership or treatment condition influences the outcome. This design contrasts
sharply with more complex factorial designs, which involve two or more independent factors and
permit the analysis of interaction effects, which are explicitly ruled out or ignored in the
interpretation of the results from a One-Way Design.

2. Statistical Framework: The Role of Analysis of Variance (ANOVA)

The appropriate statistical tool for analyzing data derived from a One-Way Design involving three
or more levels is the One-Way Analysis of Variance (ANOVA). While a simple t-test could be
used if the design included only two levels, ANOVA is employed when three or more groups are
present because it controls the family-wise error rate, preventing the inflation of Type | errors that
would occur if multiple pairwise t-tests were conducted.

The fundamental principle underlying the ANOVA framework is the partitioning of the total variance
observed in the dependent variable into two primary components: the variance explained by the
manipulation of the independent factor (between-groups variance) and the variance unexplained
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by the factor (within-groups variance, often attributed to random error or individual differences).
The test statistic, known as the F-ratio, is calculated by dividing the mean square between groups
by the mean square within groups. A large F-ratio suggests that the differences observed between
the means of the various treatment levels are greater than what would be expected due to chance
variation alone.

The ANOVA test addresses the global null hypothesis that the population means across all levels
of the factor are equal (HO: pl1 = p2 = p3 = ... = pk). If the F-ratio is significant (i.e., the p-value is
below the predetermined alpha level, typically 0.05), the researcher rejects the null hypothesis and
concludes that at least two of the group means are significantly different. Crucially, the ANOVA
does not specify which specific pairs of means differ; it only indicates that an overall difference
exists. To identify the specific source of the variance, researchers must subsequently employ post
hoc tests (such as Tukey's HSD or Bonferroni corrections) or planned contrasts.

3. Experimental Setup: Variables and Levels

Implementing a rigorous One-Way Design requires careful definition and operationalization of the
variables involved. The independent variable (IV) is the factor manipulated or chosen by the
experimenter, possessing the specified levels or conditions. The dependent variable (DV) is the
measured outcome that is expected to change as a result of the IV manipulation. The nature of the
groups determines the specific variant of the design used.

The most common variant is the One-Way Independent Groups Design, also known as the
between-subjects design. In this setup, different participants are randomly assigned to each level
of the independent variable, ensuring that the observations across the different groups are
statistically independent. For example, if testing three types of instructional methods, three
separate groups of students would each receive only one method. Random assignment is
paramount in this design, as it helps distribute pre-existing differences among participants evenly
across all levels, thus maximizing internal validity and ensuring that observed differences in the DV
are attributable solely to the manipulation of the IV.

In contrast, the One-Way Repeated Measures Design (or within-subjects design) utilizes the
same group of participants who are exposed to all levels of the independent variable. While this
design offers greater statistical power by reducing variance attributable to individual differences, it
introduces the risk of order effects, such as practice or fatigue, which must be counterbalanced
using techniques like Latin squares. Regardless of whether the design is between-subjects or
within-subjects, the defining feature remains the focus on a single factor and its multiple resultant
levels, which must be clearly distinguishable and operationalized.
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4. Assumptions of the One-Way Design

For the results of a One-Way ANOVA to be valid and reliable, the underlying data must meet
several key statistical assumptions. Violations of these assumptions can lead to inaccurate F-
ratios, potentially resulting in erroneous conclusions regarding the significance of the findings.
These assumptions are critical not only for the analysis but for the proper planning of the data
collection phase.

First, the assumption of Normality requires that the dependent variable be approximately normally
distributed within each of the factor's levels. Although ANOVA is generally considered robust to
minor violations of normality, particularly with larger sample sizes (due to the Central Limit
Theorem), significant skewness or extreme outliers can distort the results. Researchers typically
assess normality using visual methods, such as Q-Q plots, or statistical tests, such as the Shapiro-
Wilk test.

Second, the assumption of Homogeneity of Variances, or homoscedasticity, demands that the
variance of the dependent variable be roughly equal across all levels of the independent factor. If
the variances are significantly unequal (heteroscedasticity), the pooled within-groups error term
used in the denominator of the F-ratio becomes unreliable, leading to inaccurate hypothesis
testing. The equality of variances is commonly tested using statistical measures such as Levene's
test or the Brown-Forsythe test. If heterogeneity is detected, corrective measures must be taken,
such as employing non-parametric alternatives or using adjusted ANOVA models like Welch's F-
test, which does not assume equal variances.

Finally, the assumption of Independence of Observations is perhaps the most critical for the
standard independent groups One-Way Design. This assumption dictates that the scores obtained
from one participant must not be influenced by the scores of any other participant. This is primarily
guaranteed through rigorous sampling techniques and the random assignment of subjects to the
different treatment levels. Violation of independence, such as when participants interact or are
tested in clustered groups, introduces dependency and inflates the degrees of freedom, severely
undermining the validity of the statistical inference.

5. Advantages in Research Methodology

The One-Way Design holds a significant place in methodological research due to its inherent
advantages in simplicity, interpretability, and the capacity for high internal validity. Its
straightforward structure makes it an ideal starting point for pilot studies or initial investigations into
a causal relationship, requiring less complex statistical computation and interpretation compared to
multivariate designs.

One of the principal advantages lies in the clarity it offers regarding causal inference. Because
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only a single factor is intentionally varied, any significant difference observed in the dependent
variable can be confidently attributed to the manipulation of that factor, assuming all other
confounding variables are properly controlled. This high degree of internal validity is essential for
establishing strong evidence of a cause-and-effect relationship between the independent variable
and the measured outcome. This focused approach minimizes the risk of ambiguity that can arise
when interpreting complex interactions found in multi-factor experiments.

Furthermore, the One-Way Design is particularly valuable in applied settings where resources or
logistical constraints limit the complexity of the experiment. When researchers aim to compare the
efficacy of several mutually exclusive interventions (e.g., comparing four different reading
programs), the One-Way structure provides an efficient and effective means of determining which
intervention yields the best mean outcome. Its relative simplicity also means that statistical power
calculations and sample size determinations are often more precise and manageable than those
required for studies involving multiple factors and anticipated interaction effects.

6. Limitations and Applicability

Despite its utility, the One-Way Design has distinct limitations that restrict its applicability,
especially in complex behavioral or social science research where phenomena are rarely governed
by a single cause. The fundamental constraint is its inability to account for the joint effects of
multiple factors.

The most significant limitation is the impossibility of analyzing interaction effects. An interaction
occurs when the effect of one independent variable on the dependent variable changes depending
on the level of a second independent variable. Since the One-Way Design only incorporates a
single factor, it is blind to potential synergistic or suppressive effects that might occur if a second
variable (e.g., gender, personality type, environment) were introduced. For instance, a drug might
be highly effective for males but ineffective or harmful to females; a One-Way Design focused only
on 'Drug Dosage' would miss this crucial nuance, reporting only an overall average effect that
might mask the true underlying dynamics.

Moreover, while the One-Way Design can confirm that differences exist, it often provides an
incomplete picture of the underlying theoretical process. Real-world phenomena are typically
multivariate, and relying solely on a single factor can lead to an oversimplified model of reality. If
the researcher suspects that the effect of their primary variable is moderated by other
demographic, psychological, or environmental characteristics, they are strongly advised to
transition to a more powerful two-way or N-way factorial design to capture the necessary

complexity and improve external validity. Therefore, while excellent for initial explorations, the One-
Way Design is often insufficient for establishing robust, context-dependent theoretical models.
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7. Practical Examples in Psychology and Social Sciences

The One-Way Design is frequently employed across numerous sub-disciplines of psychology,
serving as the backbone for studies ranging from educational effectiveness to clinical treatment
comparisons. Its versatility allows it to address a wide variety of hypotheses where the outcome is
contingent upon category or treatment group membership.

In clinical psychology, a typical One-Way Design might be used to compare the efficacy of three
distinct therapeutic approaches (e.g., Cognitive Behavioral Therapy, Psychodynamic Therapy, and
a Wait-list Control) on reducing symptoms of depression, with the factor being 'Treatment Type'
and the levels corresponding to the three groups. The dependent variable would be a standardized
depression score measured post-treatment. Similarly, in cognitive psychology, researchers might
use a One-Way Design to test the effect of different memory encoding strategies (e.g., visual
imagery, rote rehearsal, semantic processing) on recall accuracy, demonstrating which single
method yields the highest performance.

The inherent characteristic of equal distribution among factors, as noted in source content, refers
to the balanced allocation of subjects across the levels of the sole dimension being observed,
ensuring that the number of participants (n) is roughly the same in each group (e.g., 30 participants
in Treatment A, 30 in Treatment B, and 30 in Treatment C). This balanced design is preferred
because it maximizes statistical power and robustness, though the design can technically be
implemented with unequal sample sizes, requiring minor statistical adjustments. Whether balanced
or unbalanced, the One-Way Design remains the benchmark for testing simple, directional
hypotheses concerning differences between multiple groups exposed to varying levels of a single
intervention.

Further Reading

Experimental Design (Wikipedia)

One-Way Analysis of Variance (Wikipedia)

Levene's Test (Wikipedia)

Factorial Experiment (Wikipedia)
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