Framing

Authored by
mohammad looti

September 28, 2025

RECOMMENDED CITATION

mohammad looti (2025). Framing. PSYCHOLOGICAL SCALES. Retrieved from
https://scales.arabpsychology.com/?p=29863

PSYCHOLOGICAL SCALES scales.arabpsychology.com



https://scales.arabpsychology.com/?p=29863
https://scales.arabpsychology.com/?p=29863
https://scales.arabpsychology.com
https://scales.arabpsychology.com

Framing

Framing

Primary Disciplinary Field(s): Communication Studies, Psychology, Sociology, Political Science,
Media Studies

1. Core Definition

Framing, in its broadest sense, refers to the process by which a communicator shapes the
presentation of an issue, event, or idea in a way that influences the audience's perception and
interpretation. It is not merely about what information is conveyed, but rather how that information
is contextualized and emphasized, leading recipients to understand and respond to the presented
material from a particular perspective. This phenomenon highlights that the same objective facts
can evoke vastly different responses depending on the lens through which they are viewed. The
selection of specific words, images, or even the order of presentation can subtly, yet powerfully,
steer public opinion, individual attitudes, and decision-making processes.

Consider, for instance, the distinction between asking, "Would you like to go out tonight?" versus
"What time do you want to go out tonight?" While both questions address the fundamental
possibility of an outing, their underlying implications diverge significantly. The first question is
framed with an open, passive quality, clearly offering a choice and acknowledging the potential for
a negative response. Conversely, the second question is framed as a foregone conclusion; it
implicitly asserts that an outing is already decided and shifts the focus solely to logistics, thereby
reducing the perceived agency of the recipient to decline. This subtle difference in presentation
exemplifies how framing operates by shaping expectations and influencing the range of acceptable
responses, often without the audience consciously recognizing the manipulative aspect of the
communication.

Therefore, framing involves the conscious or unconscious decision-making processes of
communicators to emphasize certain attributes of a message over others. It is about rendering
some elements of a communicated reality more salient, making them more noticeable, more
meaningful, or more memorable to the audience. This salience can be achieved through various
means, including placement, repetition, association with culturally understood symbols, or by
linking the information to pre-existing schemas or values within the audience's cognitive
framework. The ultimate goal, whether intentional or not, is to construct a specific interpretation of
reality that aligns with a particular narrative or desired outcome, thereby guiding the audience's
subsequent thoughts, feelings, and actions.

2. Etymology and Historical Development

The conceptual roots of framing can be traced back to various intellectual traditions across
different disciplines, evolving significantly over the 20th century. One of the earliest articulations
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came from the anthropologist and cyberneticist Gregory Bateson, particularly in his 1972 work,

"Steps to an Ecology of Mind." Bateson introduced the idea of "frames" to explain how individuals
interpret the meaning of social interactions, differentiating between play and non-play, for example.
He argued that communication relies on metacommunicative signals that define the context or
"frame" within which messages should be understood, thus influencing their interpretation. This
foundational work laid the groundwork for understanding how specific contexts shape meaning.

Building upon Bateson's insights, the sociologist Erving Goffman further developed the concept in
his seminal 1974 book, "Frame Analysis: An Essay on the Organization of Experience." Goffman’s
work explored how individuals apply "primary frameworks" to make sense of everyday situations,
transforming meaningless aspects of reality into something meaningful and understandable. He
examined how these cognitive frameworks structure perception, interpretation, and action,
effectively demonstrating that our understanding of the world is not a direct reflection of reality but
rather a constructed interpretation filtered through pre-existing mental frames. Goffman's
sociological perspective brought framing into the mainstream of social science research,
emphasizing its role in defining social situations and interactions.

In the realm of psychology, the concept gained significant traction through the work of Daniel
Kahneman and Amos Tversky, particularly with the development of their Prospect Theory in 1979.

They empirically demonstrated how the framing of choices, especially concerning gains and
losses, significantly impacts human decision-making, often leading to seemingly irrational choices
from a purely rational economic perspective. Their research showed that individuals tend to be
risk-averse when choices are framed in terms of gains but risk-seeking when choices are framed in
terms of losses. This cognitive psychological perspective underscored the profound influence of
framing on individual judgments and preferences, moving the concept beyond social interaction to
encompass cognitive biases and heuristics.

More recently, in communication and media studies, Robert Entman's 1993 article, "Framing:

Toward Clarification of a Fractured Paradigm," provided a widely accepted definition for media
framing. Entman conceptualized framing as involving "selection and salience,” meaning that to
frame is to select some aspects of a perceived reality and make them more salient in a
communicating text, in such a way as to promote a particular problem definition, causal
interpretation, moral evaluation, and/or treatment recommendation for the item described. This
integrated perspective brought together sociological, psychological, and communication insights,
solidifying framing as a critical concept for understanding how media and political actors shape
public discourse and policy debates.

3. Key Characteristics

The power of framing lies in its multi-faceted approach to shaping perception, operating through
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several key characteristics that collectively influence how information is processed and understood.
One fundamental characteristic is selection and salience. Framing involves choosing certain
aspects of an issue or event and making them more prominent, noticeable, and memorable to the
audience. This process inherently means that other aspects are deemphasized or entirely
excluded, thereby directing attention to a specific interpretation of reality. For example, framing a
welfare program as "aid to the poor" highlights compassion and social responsibility, while framing
it as "government handouts" emphasizes fiscal burden and potential abuse, both selecting different
elements of the same policy.

Another crucial characteristic is emphasis and elaboration. Beyond merely selecting information,
frames also dictate how that information is presented and elaborated upon. This includes the
language used, the metaphors employed, the tone conveyed, and the narrative structure adopted.
A frame might emphasize certain values (e.g., freedom, security, equality), moral principles, or
causal attributions. For instance, an environmental issue might be framed as an "economic
opportunity” for green industries, elaborating on job creation and technological innovation, or it
could be framed as an "ecological crisis," elaborating on irreversible damage and threats to
biodiversity. The way details are presented serves to reinforce the chosen interpretive lens, making
it more compelling and persuasive.

Frames often function by invoking specific schemas and cognitive shortcuts within the audience.
These are pre-existing mental structures or categories that individuals use to organize and
interpret information. A well-crafted frame can activate these schemas, allowing the audience to
quickly connect new information to familiar understandings and existing beliefs. This cognitive
efficiency means that frames do not necessarily introduce entirely new ideas but rather tap into and
activate latent public opinions or values. For example, framing a new immigration policy through a
"national security" lens activates concerns about safety and border protection, while framing it
through a "humanitarian" lens activates concerns about compassion and human rights, both
leveraging pre-existing societal values.

Finally, framing is inherently linked to problem definition, causal attribution, moral evaluation,
and treatment recommendations. A frame doesn't just describe a situation; it often implicitly or
explicitly defines what the problem is, suggests what caused it, assigns moral responsibility or
judgment, and points towards potential solutions. For example, framing poverty as a result of
"individual failing" (causal attribution) leads to a moral evaluation of laziness and a
recommendation for individual responsibility programs. Conversely, framing poverty as a result of
"systemic inequality" (causal attribution) leads to a moral evaluation of injustice and a
recommendation for structural reforms. These four elements are often intertwined within a coherent
frame, providing a comprehensive narrative that guides interpretation and action.
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4. Significance and Impact

The significance of framing is profound and pervasive, extending its influence across virtually all
domains of human communication, from interpersonal interactions to global political discourse. In
media and journalism, framing dictates how news stories are constructed and presented,
profoundly shaping public perception of events, issues, and individuals. News outlets, consciously
or unconsciously, select particular angles, emphasize certain facts, and use specific language that
frames a story in a particular light. For instance, a protest could be framed as a "civil rights
demonstration" emphasizing democratic participation, or as a "riot" emphasizing disorder and
violence, each eliciting vastly different public reactions and policy considerations. This power to
shape narratives makes framing a critical tool in agenda-setting and the construction of social
reality.

In politics and public policy, framing is an indispensable strategy for influencing public opinion,
electoral outcomes, and legislative decisions. Political actors regularly employ framing to define
issues in ways that favor their positions, mobilize supporters, and undermine opponents. For
example, debates over healthcare reform often see advocates framing their proposals as ensuring
"access to affordable care" while opponents frame similar measures as "government overreach" or
"socialized medicine." These competing frames are not merely descriptive; they are prescriptive,
carrying implicit policy implications and appealing to different sets of values held by the electorate.
Effective political framing can determine the salience of issues, dictate the terms of debate, and
ultimately sway public support for specific policies or candidates.

Beyond media and politics, framing plays a crucial role in social movements and advocacy.
Groups seeking social change strategically frame their causes to resonate with public values, elicit
empathy, and encourage collective action. Environmental activists might frame climate change as
a "threat to future generations" or an "economic opportunity” for green technology, depending on
the target audience and desired impact. Similarly, public health campaigns rely heavily on framing
to encourage healthy behaviors, such as framing vaccination as a "civic duty" or "protection for
vulnerable populations.” By carefully constructing messages that align with prevailing cultural
narratives or challenge existing ones, social movements leverage framing to build legitimacy,
garner support, and instigate societal transformation.

Moreover, framing's impact extends to individual decision-making and interpersonal
communication. As illustrated by the initial example, the way a question is posed in a social context
can determine the range of acceptable responses and influence the outcome of an interaction. In
economic contexts, the framing of financial choices (e.g., discounts vs. surcharges, or guaranteed
gains vs. potential losses) significantly affects consumer behavior and investment decisions. This
influence underscores that framing is not just a macroscopic phenomenon of media or politics but a
fundamental aspect of how individuals process information, form judgments, and interact with the
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world around them, often unconsciously guiding their perceptions and actions in everyday life.

5. Debates and Criticisms

Despite its recognized importance, the concept of framing has been subject to various debates and
criticisms, particularly concerning its theoretical precision, ethical implications, and methodological
challenges in empirical research. One significant criticism revolves around the conceptual
ambiguity and overlap with related concepts like agenda-setting, priming, and persuasion. Critics
argue that the broad application of "framing" can make it an overly encompassing term, blurring its
distinct theoretical boundaries. While framing focuses on *how* an issue is presented, agenda-
setting deals with *what* issues are considered important, and priming concerns the accessibility of
certain thoughts or ideas in memory. Distinguishing these effects empirically and theoretically
remains a persistent challenge, leading to calls for more rigorous definitions and
operationalizations to avoid conceptual "stretching."

Another area of debate concerns the intentionality and manipulation inherent in framing. While
framing can occur unconsciously through routine journalistic practices or cultural norms, it can also
be a deliberate rhetorical strategy employed by political actors, corporations, or advocacy groups.
This raises ethical questions about the potential for manipulative communication, where frames
might be used to obscure facts, mislead audiences, or exploit cognitive biases for strategic
advantage. Critics argue that the power of framing to shape perceptions places a significant ethical
burden on communicators to ensure transparency and avoid deceptive practices, particularly in
contexts where accurate information is crucial for informed public discourse and democratic
decision-making.

Methodological challenges in measuring framing effects also constitute a major point of
contention. Empirically isolating the effects of framing from other variables that influence audience
reception is notoriously difficult. Researchers face challenges in content analysis (identifying
frames in media), experimental design (creating valid and distinct frame manipulations), and
survey research (measuring audience interpretation and behavioral outcomes). The complexity of
disentangling the specific influence of a frame from the general topic, source credibility, audience
predispositions, or other contextual factors means that causal claims about framing effects often
require sophisticated research designs and careful interpretation, limiting the generalizability of
some findings.

Furthermore, there is an ongoing debate about the power of frames versus audience agency.
While framing research often highlights the powerful influence of communicators, critics emphasize
that audiences are not passive recipients of frames. Individuals bring their own prior knowledge,
experiences, values, and social identities to the interpretation process, which can mediate or even
resist dominant frames. The effectiveness of a frame is not solely determined by its construction

PSYCHOLOGICAL SCALES scales.arabpsychology.com



https://scales.arabpsychology.com/?p=29863
https://scales.arabpsychology.com
https://scales.arabpsychology.com

Framing

but also by its resonance with existing cultural schemas and the susceptibility of different audience
segments. This perspective underscores the dynamic interplay between communication efforts and
audience characteristics, suggesting that the impact of framing is contingent and not always
deterministic, leading to a more nuanced understanding of communication effects.
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