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How to Calculate Weighted Moving Averages in Excel

The weighted moving average (WMA) is a critical tool in data analysis, particularly when dealing

with time series data. While certain advanced statistical platforms offer a dedicated WMA
function, its calculation within Microsoft Excel requires a strategic approach using basic arithmetic
and intelligent cell referencing.

Unlike the simple average, the WMA assigns different levels of importance, or weights, to
individual values within the dataset. Specifically, this method requires multiplying each data point
by its corresponding weight. These weighted products are then summed to yield the final weighted
moving average. This calculation is invaluable for analysts seeking to understand trends over
specific time periods where recent observations hold greater predictive significance.

A weighted moving average is fundamentally designed to enhance the visibility of patterns and
trends within volatile datasets. By smoothing out fluctuations, the WMA minimizes the inherent
'noise’ typically found in raw time series data, making long-term direction much clearer for

forecasting and operational planning.

The central principle of the weighted moving average is applying a higher influence to the most
current observations. When calculating the average value for a specified period, the WMA
intentionally biases the result toward recent data points, reflecting the common assumption that the
latest information is generally more relevant for predicting immediate future movement than older
data.

In this tutorial, we detail the precise methodology for calculating weighted moving averages
efficiently in Excel, illustrating how this technique effectively reveals core underlying trends.

Step-by-Step Example: Calculating WMA in Excel

To demonstrate the calculation of the weighted moving average in Excel, we will utilize a sample
dataset detailing hypothetical company sales across ten sequential periods. This exercise will walk
through all necessary preparatory steps and formulas required to generate the WMA series.

Suppose we have the following raw data, which represents the sales performance over time:
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We will proceed with a clear, structured approach to compute the weighted moving averages for
this time series, following defined steps for parameter selection and calculation.

Defining the Calculation Parameters

The successful implementation of a WMA relies on two crucial preliminary decisions that dictate
the smoothing level and responsiveness of the resulting average:

Step 1: Decide how many previous periods to include in the weighted moving average
calculation.

This parameter defines the window size for the average. For instance, a 3-period WMA uses the
current period and the two immediately preceding periods. For this specific example, we will adopt
a window size of three periods.

Step 2: Decide what weights to assign each period.

The weights must be positive values and, crucially, must sum up exactly to 1 (or 100%). These
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weights determine the influence of each period on the final average. For our 3-period WMA
calculation, we will apply the following standardized weights, prioritizing the most recent data:

0.5 (50%): Assigned to the current period.
0.3 (30%): Assigned to the previous period.
0.2 (20%): Assigned to the period two periods back.

It is mandatory that the sum of these weights (0.5 + 0.3 + 0.2) equals 1.0, ensuring a
mathematically sound average calculation.

Executing the WMA Calculation in Excel

With the parameters defined, the next step involves applying the weighting formula across the data
series in Excel. Since we are using a three-period window, the first weighted moving average
calculation can only begin at Period 3, as the two prior data points are required for the

computation.
Step 3: Calculate the weighted moving average for each period.

To calculate the WMA for Period 3, we multiply the Period 3 sales value by 0.5, the Period 2 sales
value by 0.3, and the Period 1 sales value by 0.2. The sum of these products gives the WMA for
Period 3. Column C in the image below displays the calculated WMA value for Time Period 3,
while Column D explicitly shows the formula used:

A B P D E F
1 Period Sales WMA Formula
2 1 50
3 2 55
4 3 36 44.5 |=0.5*B4+O.3*BB+O.2*BZ
5 4 49 [
6 5 84
7 6 75
8 7 101
9 8 86
10 9 80
11 10 104
12
13
14
15

This process is easily extrapolated using Excel's relative cell referencing. By dragging the formula
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down, we automatically calculate the weighted moving average for every subsequent time period in
the dataset. The references shift, always maintaining the connection to the three preceding periods
and their assigned weights:

A B C D
1 Period Sales WMA Formula
2 1 50
3 2 55
4 3 36 44,5 =0.5%B4+0.3*B3+0.2*B2
5 4 49 46.3 =0.5%B5+0.3*B4+0.2*B3
6 5 84 63.9 =0.5*B6+0.3*B5+0.2*B4
7 6 75 72.5 =0.5%B7+0.3*B6+0.2*B5
8 7 101 89.8 =0.5*B8+0.3*B7+0.2*B6
9 8 86 88.3 =0.5%¥B9+0.3*B8+0.2*B7
10 9 80 86 =0.5%*B10+0.3*B9+0.2*B8
11 10 104 93.2 =0.5*B11+0.3*B10+0.2*B9
12
13
14
15

Visualizing the WMA Trend for Clarity

The primary benefit of calculating a weighted moving average becomes apparent when the
results are plotted alongside the original sales data. Creating a line chart allows for an immediate

comparison between the raw, fluctuating data and the smoothed WMA line.

As visualized in the graph below, the WMA line exhibits significantly fewer peaks and valleys
compared to the actual sales data. This is precisely the intended effect of a weighted moving
average: to filter out short-term volatility (the ‘'noise’) and reveal the genuine, underlying trend of
the data. This clarity is indispensable for strategic decision-making and accurate forecasting.
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A B C D E F G H
1 Period Sales WMA Formula
2 1 50
3 2 55
4 3 36 44.5 =0.5*B4+0.3*B3+0.2*B2
5 4 49 46.3 =0.5*B5+0.3*B4+0.2*B3
6 5 84 63.9 =0.5*B6+0.3*B5+0.2*B4
7 6 75 72.5 =0.5*B7+0.3*B6+0.2*B5
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Optimizing WMA: Adjusting Periods and Weights

The effectiveness of the weighted moving average is highly dependent on the parameters chosen.
Analysts can significantly influence the WMA line's appearance and responsiveness by adjusting
two key variables. Mastering these adjustments allows for the fine-tuning of the smoothing process
to meet specific analytical requirements.

The first adjustable parameter is the number of previous periods used. In our example, we used
three periods, but the calculation could utilize 4, 5, 6, or more periods. As a general guideline,
increasing the number of periods included in the calculation results in a smoother weighted
moving average line, as the average is spread across a longer historical window, diluting the
impact of any single outlier period.

The second, and often more impactful, parameter is the weights assigned to each period. While
our initial weights were 0.5, 0.3, and 0.2, any positive combination that sums to 1 is mathematically
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valid. The rule of thumb here is critical: the more weight assigned to the most current period, the
less smooth and more reactive the weighted moving average line will be. Conversely, distributing
the weight more evenly will yield a smoother result.

To illustrate the impact of weight distribution, consider if we again used three periods for our WMA
calculation but instead used the following weights:

0.7: Assigned to the current period.
0.2: Assigned to the previous period.
0.1: Assigned to the period two periods back.

Since we gave so much weight to the current time period, the weighted moving average line would
be less smooth and more closely resemble the actual sales line, thereby enhancing
responsiveness to recent market changes:

A B C D E =\ | /G H

1 Period Sales WMA Formula

2 1 50

3 2 55

4 3 36 41.2 =0.7*C4+0.2*C3+0.1*C2

5 4 419 47 =0.7*C5+0.2*C4+0.1*C3

6 5 84 72.2 =0.7*C6+0.2*C5+0.1*C4

7 6 75 74.2 =0.7*C7+0.2*C6+0.1*C5

8 7 101 94.1 =0.7*C8+0.2*C7+0.1*C6

9 8 86 87.9 =0.7*C9+0.2*C8+0.1*C7

10 9 80 83.3 =0.7*C10+0.2*C9+0.1*C8

11 10 104 97.4 =0.7*C11+0.2*C10+0.1*C9
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WMA vs. Simple Moving Averages (SMA)

Understanding the distinction between the weighted moving average (WMA) and the simple

moving average (SMA) is fundamental for selecting the correct forecasting technique. The SMA is

defined as a moving average calculation where all time periods used in the calculation are
given equal weight.

For example, if an analyst chooses a three-period SMA, the weight assigned to each time period is
precisely 0.333. If a four-period SMA is used, the weight for each period is 0.25. This uniformity
makes the SMA relatively straightforward to calculate, often using Excel's built-in average function
over a defined range.

While the SMA provides a quick, general smoothing effect, the distinct benefit of employing a WMA
lies in its flexibility to assign higher weights to more recent periods. This capability is highly
advantageous if the underlying data is exhibiting a strong directional trend. By emphasizing the
latest observations, the WMA provides a more accurate, forward-looking assessment of the current
trajectory than an SMA, which might be artificially suppressed by older, less relevant data points.

For instance, when calculating the moving average for points scored by an athlete who is clearly
improving over the season, using a five-game WMA allows the analyst to place more weight on the
points scored in their most recent games. This results in a more accurate prediction of future
performance compared to an SMA, which would treat the initial games identically to the latest,
high-scoring ones.

Conclusion and Further Excel Resources

The weighted moving average is a highly effective methodology for filtering noise and revealing
actionable trends within sequential data. Although Excel does not offer a single dedicated function
for WMA calculation, the methodology--based on careful parameter selection and the application of
fundamental arithmetic principles--allows for both accurate and flexible computation.

By adjusting the calculation window (number of periods) and the weight distribution, analysts gain
precise control over the smoothing level, making the WMA an essential technique for robust
forecasting and trend identification.

For those looking to expand their capabilities in quantitative analysis within Microsoft Excel, the
following tutorials explain how to calculate other common metrics:
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