Acquiescence Effect

Authored by
Mohammed looti

June 1, 2023

RECOMMENDED CITATION

Mohammed looti (2023). Acquiescence Effect. PSYCHOLOGICAL SCALES. Retrieved from
https://scales.arabpsychology.com/?p=80397

PSYCHOLOGICAL SCALES scales.arabpsychology.com



https://scales.arabpsychology.com/?p=80397
https://scales.arabpsychology.com/?p=80397
https://scales.arabpsychology.com
https://scales.arabpsychology.com

Acquiescence Effect

what are OBJECTIVES of Acquiescence Effect?

The acquiescence effect is a type of response bias in which people tend to agree with statements,
regardless of whether they believe them to be true. This can be due to a number of factors, such
as a desire to please the interviewer, a lack of confidence in one's own opinions, or a cultural norm
of agreeing with authority figures.

The objectives of the acquiescence effect are to:

Understand the factors that contribute to the acquiescence effect.
Develop methods to reduce the impact of the acquiescence effect on psychological research.
Improve the accuracy of psychological measurements.

The acquiescence effect can have a significant impact on the results of psychological research.
For example, studies that use Likert-scale items (which ask participants to rate their agreement
with a statement on a scale of 1 to 5) are often susceptible to the acquiescence effect. This is
because participants may be more likely to choose the middle option (i.e., "agree") on Likert-scale
items, even if they do not fully agree with the statement.

There are a number of methods that can be used to reduce the impact of the acquiescence effect
on psychological research. One method is to use forced-choice items, which require participants to
choose between two opposing statements. Another method is to use balanced scales, which
include an equal number of positive and negative statements.

By understanding the factors that contribute to the acquiescence effect and developing methods to
reduce its impact, psychologists can improve the accuracy of their measurements and make more
reliable inferences about human behavior.

what is historical background of Acquiescence Effect?

The historical background of the acquiescence effect can be traced back to the early 20th century.
In 1920, psychologist Edward Thorndike first described the phenomenon in his book, "The Original
Nature of Man." Thorndike found that people were more likely to agree with statements that were
presented in a positive light, even if they did not believe them to be true. This tendency to agree
with positive statements is known as the "yea-saying" response.

The acquiescence effect was further studied by psychologist Louis Leon Thurstone in the 1930s.
Thurstone found that the acquiescence effect was more pronounced in people with lower levels of
intelligence. He also found that the effect was more pronounced in people who were from cultures
that placed a high value on obedience and conformity.
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In the 1950s, psychologist Raymond Cattell developed the 16PF personality test. The 16PF test is
a personality inventory that measures a variety of personality traits, including acquiescence. Cattell
found that people who scored high on the acquiescence scale were more likely to agree with
statements, regardless of whether they believed them to be true.

The acquiescence effect has been studied extensively in the years since it was first described.
Researchers have found that the effect is influenced by a variety of factors, including age, gender,
culture, and personality. The acquiescence effect can also be influenced by the way that questions
are asked. For example, people are more likely to agree with statements that are presented in a
positive light, and they are more likely to agree with statements that are presented in a simple and
straightforward manner.

The acquiescence effect is a significant problem in research studies. If participants are more likely
to agree with statements, regardless of whether they are true or false, then the results of the study
may be inaccurate. To reduce the effects of the acquiescence effect, researchers often use a
variety of techniques, such as using balanced scales and providing neutral options.

The acquiescence effect is a complex phenomenon with a variety of causes. It is important to be
aware of the acquiescence effect when conducting research or interpreting survey results. By
understanding the acquiescence effect, we can reduce its impact on our research and improve the
accuracy of our findings.

what are Theoretical Foundation of Acquiescence Effect?

There are a number of theoretical foundations for the acquiescence effect. One theory is that
people are more likely to agree with statements because they want to please the person asking the
guestion. This is known as the "social desirability" bias. Another theory is that people are more
likely to agree with statements because they are afraid of appearing stupid or incompetent. This is
known as the "fear of negative evaluation" bias. Finally, some people may simply be more
agreeable than others and are more likely to agree with statements regardless of their true beliefs.

The acquiescence effect can be a significant problem in research studies. If participants are more
likely to agree with statements, regardless of whether they are true or false, then the results of the
study may be inaccurate. To reduce the effects of the acquiescence effect, researchers often use a
variety of techniques, such as using balanced scales and providing neutral options.

Here are some of the theoretical foundations of the acquiescence effect:

Social desirability bias: This is the tendency to answer questions in a way that is perceived to be
socially desirable. People may agree with statements that they do not believe to be true in order to
make a good impression on the person asking the question.
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Fear of negative evaluation: This is the fear of being evaluated negatively by others. People may
agree with statements that they do not believe to be true in order to avoid being judged or
criticized.

Agreeableness: Agreeableness is a personality trait that is characterized by being cooperative,
trusting, and friendly. People who are high in agreeableness are more likely to agree with
statements, regardless of whether they believe them to be true.

The acquiescence effect can be a significant problem in research studies. However, there are a
number of techniques that can be used to reduce its effects. These include:

Using balanced scales: Balanced scales are scales that contain both positive and negative
statements. This helps to reduce the tendency for people to agree with all of the statements,
regardless of their true beliefs.

Providing neutral options: Providing neutral options on surveys allows participants to choose an
option that does not represent either agreement or disagreement with the statement. This can help
to reduce the tendency for people to agree with all of the statements.

Using multiple measures: Using multiple measures of the same construct can help to reduce the
effects of the acquiescence effect. For example, if a researcher is interested in measuring
someone's self-esteem, they could ask the participant to complete a self-report inventory, as well
as have the participant's friends and family rate their self-esteem.

what are the Empirical Research of Acquiescence Effect?

There is a large body of empirical research on the acquiescence effect. This research has found
that the effect is influenced by a variety of factors, including age, gender, culture, and personality.
The acquiescence effect can also be influenced by the way that questions are asked. For example,
people are more likely to agree with statements that are presented in a positive light, and they are
more likely to agree with statements that are presented in a simple and straightforward manner.

One of the most well-known studies on the acquiescence effect was conducted by psychologist
Edward Thorndike in 1920. Thorndike found that people were more likely to agree with statements
that were presented in a positive light, even if they did not believe them to be true. This tendency to
agree with positive statements is known as the "yea-saying"” response.

Another study on the acquiescence effect was conducted by psychologist Louis Leon Thurstone in
the 1930s. Thurstone found that the acquiescence effect was more pronounced in people with
lower levels of intelligence. He also found that the effect was more pronounced in people who were
from cultures that placed a high value on obedience and conformity.

In the 1950s, psychologist Raymond Cattell developed the 16PF personality test. The 16PF test is
a personality inventory that measures a variety of personality traits, including acquiescence. Cattell

PSYCHOLOGICAL SCALES scales.arabpsychology.com



https://scales.arabpsychology.com/?p=80397
https://scales.arabpsychology.com
https://scales.arabpsychology.com

Acquiescence Effect

found that people who scored high on the acquiescence scale were more likely to agree with
statements, regardless of whether they believed them to be true.

The acquiescence effect has been studied extensively in the years since it was first described.
Researchers have found that the effect is influenced by a variety of factors, including age, gender,
culture, and personality. The acquiescence effect can also be influenced by the way that questions
are asked. For example, people are more likely to agree with statements that are presented in a
positive light, and they are more likely to agree with statements that are presented in a simple and
straightforward manner.

The acquiescence effect is a significant problem in research studies. If participants are more likely
to agree with statements, regardless of whether they are true or false, then the results of the study
may be inaccurate. To reduce the effects of the acquiescence effect, researchers often use a
variety of techniques, such as using balanced scales and providing neutral options.

The acquiescence effect is a complex phenomenon with a variety of causes. It is important to be
aware of the acquiescence effect when conducting research or interpreting survey results. By
understanding the acquiescence effect, we can reduce its impact on our research and improve the
accuracy of our findings.

Here are some examples of empirical research on the acquiescence effect:

A study by Greenleaf (1992) found that the acquiescence effect was more pronounced in
people who were from cultures that placed a high value on obedience and conformity.

A study by Suarez-Alvarez et al. (2018) found that the acquiescence effect was more
pronounced in people with lower levels of linguistic skills.

A study by Mandi? and Klasni? (2023) found that the acquiescence effect could be
attributed to some form of careless responding and/or acquiescence bias.

Here are some of the techniques that can be used to reduce the effects of the acquiescence
effect:

Using balanced scales: Balanced scales are scales that contain both positive and negative
statements. This helps to reduce the tendency for people to agree with all of the statements,
regardless of their true beliefs.

Providing neutral options: Providing neutral options on surveys allows participants to choose an
option that does not represent either agreement or disagreement with the statement. This can help
to reduce the tendency for people to agree with all of the statements.

Using multiple measures: Using multiple measures of the same construct can help to reduce the
effects of the acquiescence effect. For example, if a researcher is interested in measuring
someone's self-esteem, they could ask the participant to complete a self-report inventory, as well
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as have the participant's friends and family rate their self-esteem.
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